
MasterVision DQ

MasterVision DQ is the data quality module from DataSalon that offers complete analysis 
and reporting on the quality of your customer data, as well as tools to cleanse and 
enhance your data both within MasterVision and at source.  
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A focus on data quality will enhance many aspects of your business including:

• Improved customer services and communications

• Higher ROI on sales and marketing campaigns via better targeting

• More reliable strategic reporting based on trusted data

• Overall staff efficiencies in time savings and improved data management 

Gain Visibility Take Action Track Progress

Analyse multiple data 
sources at once for validity, 
completeness, frequency, 

recency and more.

Add auto-cleansing rules and data 
enhancements into your MasterVision 
site, and feed back all known issues 

to cleanse data at source.

Monthly audits with trend 
tracking reports, and an 

annual executive summary.

Use MasterVision DQ to:

Easy to understand 
traffic light 
indicators and 
scores for every 
source and field

Drill down to 
detailed reports 
quickly

Every data source 
analysed monthly
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Why use MasterVision DQ?

• Benefit from DataSalon’s years of experience with scholarly publishing data

•  No IT or staff resource required – let DataSalon do the work for you

•  Efficient reporting and cleansing of multiple data sources at once

•  Fully integrated with MasterVision for the same easy-to-use interface

Detailed reporting at 
data source level

Check for invalid values, 
common mis-spellings, 
blank values, suspect 
data, outdated records, 
date or numeric ranges

Click through to see  
and export invalid or 
suspect data

BMJ are committed to investing in the quality of our data as an important asset 
for the entire organisation. Addressing data quality via MasterVision provides us 
with an excellent, cost effective way to audit the current state of our data and to 

help us decide where we target our resources to drive data quality up.

David Hutcheson, Marketing Analysis & Reporting Manager, BMJ


