
SAGE Publications

SAGE is a leading international 
publisher of journals, books, and 
electronic media. Since 1965, SAGE 
has helped inform and educate 
a global community of scholars, 
practitioners, researchers, and 
students spanning a wide range of 
subject areas including business, 
humanities, social sciences, and 
science, technology, and medicine.

The Project:

Since 2012 SAGE has been using MasterVision for a single 
customer view, most notably mining usage and turnaways 
data to successfully achieve excellent return on investment 
by targeting unmet demand for their content. 

•  SAGE chose MasterVision to join together all their customer data, including 
institutional usage and turnaways, to provide a complete view of all customer 
activities.

•  MasterVision allows global journals marketing staff to respond quickly to campaign 
needs, combining complex segmentation of product and subject interests with 
integrated permissions data to ensure only the right people are contacted. 

•  SAGE has had considerable success in identifying new sales prospects and 
generating extra revenue, providing an excellent return on their investment in 
MasterVision.

•  The accurate integration of COUNTER usage and turnaways data has provided 
SAGE with a ‘trusted’ picture of all their customers’ behaviour, and compelling 
evidence for sales activities.

•  MasterVision is entirely web-based and is used by staff in SAGE offices both in the 
UK and the US. There are no limits imposed on the number of users who can access 
the system. 

•  The end result is a complete 360° profile of all institutions (both existing subscribers 
and new prospects) with individual contacts automatically linked to their relevant 
parent institutions.

A Single View:

Every piece of source 
data provided is added to 
MasterVision’s data model 
automatically, so the end 
solution exactly reflects all 
of SAGE’s specific fields and 
values, with no need for a 
costly ‘data mapping’ phase.

MasterVision’s comprehensive 
single customer view presents 
staff with detailed customer 
engagement headlines. 
Powerful analytics tools are 
used to present visual trend 
graphs of key publisher 
metrics. Viewing all customer 
interactions together in one 
place helps inform effective 
business strategies.

Case Study

We have already seen an 
impressive return on our 

investment in MasterVision, and 
our results show how valuable it is 
to bring all customer information 

together into a single view. 
It means we can better serve 
the needs of our customers 

by providing them with much 
needed data for new purchasing 
decisions, and by directing our 

marketing efforts in a much more 
targeted and efficient way. 

Clive Parry, Global Marketing 
Director, SAGE 
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The Results:

• Increased subscription revenues from targeting unmet 
demand for content.

• Upsell and cross-sell opportunities easily identified by 
analysing related products and packages.

• Detailed analytics tools allowing key metrics to be seen in 
‘context’ with easy trend tracking.

• Staff able to quickly identify customer segments for 
timely campaigning.

• Over 100 global staff accessing MasterVision.

• 20m rows of data from 9 sources combined into a fully-
integrated single customer view.

• Flexible interface allows searching within each source or 
across all sources at once.

• The single customer view helps highlight duplications and 
inconsistencies within the existing source data, so helping 
to improve data quality across the organization.
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About DataSalon:

DataSalon is the leading provider of customer insight solutions for academic publishers. Our core product MasterVision 
integrates all of your subscription, author, usage and registration data into a complete 360º view for every individual and 
institution, creating business insight for your whole organisation and high-value intelligence for leads, cross-selling and 
renewals. MasterVision is fully managed and hosted, and is backed by first-class service and support. 

Quickly analyse customer segments by location  
to target specific areas for new sales.

Powerful drill-down options show how customers are 
performing against key indicators and where  

engagement is growing or falling.

MasterVision makes complex searching and 
segmentation easy for non-technical users, with a 

friendly forms-based search interface. 

Better data. Better insight. Better business.

Screen shots do not show real SAGE data.


